
From books to social media, from 

general public to specific user 

groups



Content

Part 1 – SOCIAL MEDIA 

• Understanding social media

• On-line communication strategy

• Why content is the king?

 Tips and ticks

 Best practices used in European NSI´s

• Analytics

• Q&A



Social networks

• most popular forms of online communication for prompt 

communication and exchange of multimedia content

spreading information BEFORE spreading information AFTER 

social networks social networks



Ignore it or not?



Internet and social media
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World – 3.2 billion active

social media users (42% 

of total population)

World – annual growth of

social media users +13%



Usage of social networks in European NSI´s



Most popular social networks in European NSI´s

• 26 NSI´s use TW

• 25 NSI´s tweet in official language

• 13 NSI´s have additional account in English

• Netherlands - the highest rate of followers in 

comparison with the total population - 0,7%

• 22 NSI´s use FB

• Estonia - the highest rate of FB fans in comparison with 

the total population - 0,3%

• 14 NSI´s use YT



Plan goals, create a vision, set a STRATEGY

• Brand identity (who you are?)

• Plan goals (what you want to achieve?)

• Create vision (what you want to be?)

• Get acquainted with your target audience (who are you talking

to? what are they seeking for?)

• Find the benefits of your products and services – how they affect 

current and potential users (facilitate life? solve potential 

problem?)

• Highlight the difference from others (shareholders, partners, 

similar institutions)

• Production of content (what? how? who?)

• Editor calendar (when?)

• Building community (how to start?)



Who is CM (Community Manager)?



Social media content

Try to find 4 U´s themes

• Useful, Urgent, Unique, Ultra-specific

https://www.facebook.com/EuropeanStatistics/photos/a.1705459776437249.1073741830.1705016789814881/1977513275898563/?type=3&theater


Social media content

The 5 C´s of good post

• Clear, Concise, Compelling, Credible, Connected to the real world

https://www.facebook.com/EuropeanStatistics/photos/a.1705459776437249.1073741830.1705016789814881/1764190053897554/?type=3&theater


Respect two way communication

• Allow questions, comments, disscusions, 

reviews

• Make response time as short as possible

• Keep it informal

• Ask for feedback

BUT

• Avoid sensitive topics such as politics, sexuality, using

prejudices



Use data visualisations - videos



Use data visualisations - infographics

https://www.facebook.com/EuropeanStatistics/posts/1870450473271511


Make editorial calendar

• planing and drafting content for upcoming releases



Use mulitpliers – tag relevant profiles or pages

https://www.facebook.com/EuropeanStatistics/photos/a.1705459776437249.1073741830.1705016789814881/1978516535798237/?type=3&theater


Use highly proactive approach

https://twitter.com/Statbel_en/status/743773170415575040


Use paid promotion – target specific user groups



Use paid promotion – target specific user groups



Entertain – use quizzes, pools…

https://www.facebook.com/EuropeanStatistics/photos/a.1705459776437249.1073741830.1705016789814881/1883501435299748/?type=3&theater


Post analytics



Page analytics
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Thank you for your attention!

Maja Pekeč

Croatian Bureau of Statistics

Director of Customer Relations

Tel: +385 (0)1 4806 121

E-mail: pekecm@dzs.hr


